Safe Harbor

Certain statements in this presentation constitute forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of
the Securities Exchange Act of 1934, as amended, regarding, among other things: the Company’'s plans, strategies, operations, prospects and financial performance; the
perceived advantages of our products relative to competitive products and technologies; our anticipated growth and other measures of future operating results and financial
performance; the development and commercialization of new products; our multichannel strategy; our market opportunities; the expansion of direct sales in Europe and U.S.
pharmacy channel access and other anticipated market expansion catalysts; 2026 financial guidance and underlying assumptions; growth and profitability goals; and our
ability to secure and maintain necessary regulatory approvals and reimbursement for our existing products and new products under development. All statements other than
statements of historical fact are forward-looking and, in some cases, may be identified by the words “believe,” “expect,” “anticipate,” “estimate,” “project,” “will,” “should,” “intend,”
or similar expressions. These statements are based on currently available information and our management's current beliefs and assumptions and expectations of future
events and trends. Although we believe our beliefs, assumptions and expectations are reasonable, we cannot assure you that the Company will achieve or realize the plans,
expectations, or other outcomes reflected in or suggested by these forward-looking statements. Forward-looking statements are subject to substantial risks and uncertainties,
many of which are beyond the Company’s control, and which may cause the Company’s actual results or outcomes to differ materially from those expressed or in implied in
such forward-looking statements, including, but not limited to: market acceptance of the Company's products; products marketed and sold or underdevelopment by
competitors; foreign currency exchange rates; the Company's ability to establish and sustain operations to support international sales, including expanding into additional
geographies and going direct in certain markets; changes in reimbursement rates or insurance coverage for the Company’s products; the expected near-term impact of the
pay-as-you-go(PAYGO) strategy; the Company’s ability to meet increasing operational and infrastructure requirements from higher customer interest and a larger base of
existing customers; the Company's ability to successfully commercialize its products; the Company's ability to develop and launch new products; the potential that newer
products, or other technological breakthroughs for the monitoring, treatment or prevention of diabetes, may render the Company's products obsolete or less desirable, or may
otherwise negatively impact the purchasing trends of customers; reliance on third-party relationships, such as outsourcing and supplier arrangements; the potential impacts
of global macroeconomic conditions; and other factors included under the captions “Risk Factors” and “Management’s Discussion and Analysis of Financial Condition and
Results of Operations” in our most recent Annual Report on Form 10-K, Quarterly Report on Form 10-Q, and in the other reports we file with the Securities and Exchange
Commission. In addition, new risk factors and uncertainties emerge from time to time and it is not possible for our management to predict all risk factors and uncertainties, nor
can we assess the impact of all factors on our business or the extent to which any factor, or combination of factors, may cause actual results to differ materially from those
contained in any forward-looking statements. Accordingly, you should not place undue reliance on such statements. Estimates and forward-looking statements speak only as
of the date they were made, and, except to the extent required by law, we undertake no obligation to update or review any estimate and forward-looking statement because
of new information, future events or other factors.
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©2026 Tandem Diabetes Care, Inc. All rights reserved. Tandem Diabetes Care, Tandem Diabetes, Tandem, t:slim, Tandem Mobi, Mobi, Steadiset, Sigi, Tandem Source, t:slim X2,
Basal-1Q, Control-IQ, Control-IQ+ and our logos are trademarks, registered trademarks, and/or the subject of a pending trademark application in the U.S. and/or other territories
worldwide. The trademarks Dexcom, G6 and G7 are registered trademarks of Dexcom, Inc. in the United States and/or other countries. FreeStyle, Libre and related brand marks
are marks of Abbott Laboratories. All other trademarks are the property of their respective owners.
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